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The Power of Reviews 
Having been in Marketing and Web Programming nearly half my life I was immediately surprised by my 
strong gut reaction to an online review that I read on Amazon.  I must make a confession, in my spare 
time I do like to occasionally read fantasy fiction; it’s a nice escape from reality TV and the local news. 

Here’s a tiny piece of backstory that I feel is important.  The series that I was reading was written by 
Christopher Paolini entitled the Inheritance Cycle.  Paolini was considered a child prodigy writing his first 
book at the age of 15 and then self-publishing it, only to have his book ‘Eragon’ climb to the top of the 
New York Times best seller list.  He continued the series by releasing two other novels each 600 – 750 
pages.  It was quite a time investment to read these books, but Paolini was an amazing writer and 
created an extremely complex world and set of characters.   

Here’s what Wikipedia has to say about Christopher and his series - 
http://en.wikipedia.org/wiki/Inheritance_Cycle 

I had waited 3 years for the release of his new book – it was the last book in the Inheritance series.  I 
went on Amazon to purchase the book.  I noticed that it only had 3 stars – so I decided to read the 
reviews.  The first set of reviews had titles such as: 

“Like a delicate soufflé, rises to an epic climax before collapsing into a tasteless 
pile of goop” 

“Bitter taste (Safe to read, no spoilers)” 

“Make it stop!” 

“What were you thinking Paolini?” 

Comments such as: “Paolini took longer than expected to write this book, and he ran into 
publishing deadlines. Pressed for time, he was forced to rush what should have been a grand finale.” 

 “The book seemed like it was quickly written and just shoved over to the editor.” 

“I hated the ending, it was forced, left many things unresolved and appears that Paolini was afraid of 
becoming a cliché destroyed what could have been an amazing ending.” 

The reviews stacked up like this: 

410 – 4 and 5 star reviews 
156 – 3 star reviews 
251 – 1 and 2 star reviews 

I wound up not buying the book off of Amazon.  Even though I had brand loyalty, there were so many 
negative reviews (extremely well written reviews) that I couldn’t bring myself to pushing the ‘Add to 
Cart’ button.  Yes me, a true-blue brand loyal fan wouldn’t buy a $13.99 book. 

This was actually an Aha moment for me.  I was swayed by people that I had not met, people that 
simply shared a common interest.  Yet this was enough to stop me from buying a book. 

http://www.missingbusiness.com/google-reviews.php
http://en.wikipedia.org/wiki/Inheritance_Cycle
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So let me ask you a question.  Imagine how much a consideration a mother gives reviews before she 
takes her child to your practice?  7 out of 10 people actually search out reviews for products and 
services.  I didn’t buy a $14 book – what will influence new patients to trust you for the first time? 

Below is a screenshot where I searched on the words “dentist in Richmond Virginia”. 

Who catches your eye in the reviews below?  Who are you most likely to click on first? 

 

Most likely, your eye is quickly drawn to the Gold Stars.  They stand out from the others and are 
prominently positioned.  

What about this dentist’s reviews?   

 

http://www.missingbusiness.com/google-reviews.php


3 Copyright 2012 Missing Business – Stephen Knight       www.missingbusiness.com 
 

Do you think you would go to this dentist?  It’s a 50/50 chance that the review is true.  Also 
notice that his last reviews were in 2009, it’s 2012.  You should consistently be trying to get new 
reviews every month. 

 

Helpful Hint:  Don’t try to get a ‘slew’ of reviews right away – it doesn’t look good to all of the 
sudden have a lot of ‘5 star reviews’.  Think of consistency – try to get a couple of new reviews each 
week. 

 

Bad Reviews – Think Before You Hire A Fix-Em-Up Company 

 

If you have bad reviews, please don’t hire a ‘reputation management agency’ to add 5 star reviews for 
you.  People reading your reviews aren’t dummies.  Let’s look at the reviews below.  There are 2 five 
star reviews and 2 one star reviews. 

We can see that ‘Shannon’ is posting in retaliation against the other one star reviews, and 
unfortunately ‘Guillermo’ I suspect is a hired gun.  I say this for several reasons.  His review isn’t 
written like the typical review, and after I researched ‘Guillermo’ it looks like he visited 3 dentists the 
same day and left reviews the same day.  (Check out the screenshot after this one). 

 

http://www.missingbusiness.com/google-reviews.php
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He must really have some problems, looks like he visited 3 dentists on the same day giving 2 of them 
5 stars and then one of the practices a 1 star review.  This is common amongst hired guns.  Practices 
will hire an agency, they will create fake Google accounts and post positive reviews for their clients 
and leave negative reviews for their competition.  Fortunately these people can be reported to Google. 

 

 

 

Not a damaging enough example? 

Here’s a great example of a practice using a hired gun.  ‘Gloria’ the supposed reviewer is quite the 
world traveler.  On the 13th she went to a thrift store in NY, found enough time to fly to LA the same 
day and go to the dentist, then flew on the 14th to TN to get her nails done.  Feasible right?   I mean it 
could happen. 

The 11th was a busy busy day, first she went to the salon in Winnipeg Canada, then she had the pest 
control guys come out in Ontario, then she had a remodeling company in California help her out.  This 
is only a small sampling, Gloria has about 90 reviews, seems she also lives in Texas, Florida and a few 
other states and countries. 

http://www.missingbusiness.com/google-reviews.php
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If people report to Google that you have fake reviews – and Google determines that you are doing this 
on purpose they can ‘and they will’ close down your business listing.  I saw a prominent practice go 
“bye bye” with nothing left but a message from Google saying this business page no longer exists. 

Google will also remove your reviews…  It really isn’t worth putting up fake reviews. 

 

 

http://www.missingbusiness.com/google-reviews.php
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You Need Reviews … You Need Reviews 

Doesn’t it make sense to make sure that you get legitimate reviews and that you get them where they 
are going to be seen.  If over 80% of your new patients are finding you online, doesn’t it make since 
that you would be proactive in getting reviews where they will be seen? 

For what it’s worth, people trust Google.  A lot of dentists cut and paste reviews and put them on their 
website – that’s great, but people have to ‘FIND’ your website to find those reviews.  Right now people 
rely on Google to show them the BEST and most RELEVANT information.   

The information returned by Google isn’t infallible; in many instances it will be dead wrong.  However 
it is the #1 go to tool used by individuals trying to find information about local businesses and 
services. 

For now, and most likely for quite some time to come, your priority is to have your practice found on 
Google and to have an excellent online reputation.   

It does mean a little more work on your part 

Things have changed.  People used to simply look at the phone book, find an ad that they liked and 
make the call.  The phone book didn’t update instantly with reviews – people had to find out the hard 
way – whether they would like a new doctor.  People relied on word of mouth. 

Guess what, people still rely on word of mouth.  They still look to others to tell them what to do.  It’s 
simply that the platform has changed.  Now, Word of Mouth is in the form of ‘online reviews’ and posts 
on Facebook and Twitter.  Word of Mouth is still number one, and it’s extremely powerful. 

We cannot control the message – but we can work hard to have people promote us with a positive 
message.  That’s what we need to do – we need to be proactive.  Proactive means that everyone that 
comes into contact with a patient – helps that patient have a positive experience. 

 

An Interesting Twist 

It’s been nearly a month since I decided not to push the button on Amazon to buy the book.  Many 
people were so upset with the ending of the book that it seems as if the author is going to have a 
change of heart and write an additional book.  The author made a misstep with this book (1 out of 4 
isn’t bad) and it seems that he wants to work with his huge fan community.   

It’s a step in the right direction, and guess what – it made me press that ‘buy button’, and I must say, 
I am enjoying the book. 

 

How can we help your practice? 

We completely understand how crazy things are with Google, Facebook and the entire world of Social 
Media.  We work hard to develop simple solutions to unravel the complexities of social networking.  If 
I may I would like to suggest a couple of options that I have had the honor in helping create. 

 

 

http://www.missingbusiness.com/google-reviews.php
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For Dentists that want to get involved 

The book UNINVISIBLE by Stephen Knight will teach you everything you need to know about getting 
your business listing optimized and online on the major search engines.  The book also tells you how 
to build up and manage your online reputation. 

The book is available at http://www.missingbusiness.com 

** This is a hands on book ** 

 

 

 

Have questions? Want to order over the phone?  Please call Stephen at 804.615.0156. 

 

 

 

http://www.missingbusiness.com/google-reviews.php
http://www.missingbusiness.com/
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If You Have a Facebook Page for Your Practice 

If you have a business page on Facebook you need to have a Google Review Application.  Stephen 
Knight has create a special Facebook application that enables you to display your Google reviews on 
your Facebook page and allows your Facebook followers to leave Google reviews from your Facebook 
page.   

This specially branded Google Reviews page makes leaving Google reviews for your practice extremely 
simple and natural. http://www.missingbusiness.com/google-reviews.php  

 

Please call Stephen at 804.615.0156 with any questions that you might have. 

http://www.missingbusiness.com/google-reviews.php
http://www.missingbusiness.com/google-reviews.php

